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One Bosch world,

with economic and ecological interests in balance

Ladies and Gentlemen,

For the Bosch Group as a whole, 2007 was a successful year. The
company’s sales revenue grew in fiscal 2007 by six percent to 46.3

billion euros. After adjusting for currency effects, this growth came to
eight percent. This success was due to our corporate strategy of global
expansion. All three business sectors — Automotive Technology, Industrial
Technology, and Consumer Goods and Building Technology — showed very
positive growth. The number of associates working for Bosch around the
world has also grown to 271,300. Of these, 159,000 associates work for

Bosch outside Germany.

In 2007, Asia Pacific continued to be the driver of Bosch global growth.
Seventeen percent of our worldwide sales were generated in this region.
By 2015, we intend to triple sales in Asia Pacific by continuing to achieve
double-digit sales growth here. To this end, we shall be investing another
1.4 billion euros in Asia Pacific. This will further expand our local presence
and bring forth new manufacturing, sales, application, and development

centers.

Of all the markets in Asia Pacific, China continued to stand out in fiscal
2007. The 37 legal entities of Bosch China generated consolidated sales of
18.3 billion CNY, up 41 percent on the previous year. All business sectors in
China showed strong positive growth. We can now confidently state that
growth in China reached a new record level, not only in percentage terms,
but also in absolute figures. At the end of 2007, 17,285 associates worked
for Bosch China. We thank them wholeheartedly for their outstanding

achievements last year.

The Bosch Group continued to invest heavily in research and development
in 2007, spending roughly 3.6 billion euros for R&D worldwide. Over
29,000 associates work in this area at the Bosch locations around the
world, and last year generated 3,281 patents, an equivalent of 14 patent

applications submitted each working day.

Also in China, we stepped up our investments in localized R&D and
manufacturing, to allow us to better satisfy local customers and market
demands, as well as to contribute to the development of the Chinese
automotive industry. By the end of 2007, we had established four
automotive engineering centers in China, and we will continue to invest

in advanced facilities and in the professional development of highly
competent R&D associates. In 2007, we continued our efforts to improve
automotive safety by beginning construction of the Bosch Group’s largest

winter test facility in Yakeshi, Inner Mongolia. We expect this facility to
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be available in the fourth quarter of 2008. We also continued to invest in
the Consumer Goods and Building Technology business sector. In March
2007, Bosch Power Tools opened its largest training center in Asia Pacific

in Hangzhou.

China’s economy will continue to grow in 2008. This will generate great
opportunities for Bosch in China. However, we also have to face the

major ecological challenges of dwindling oil supplies and environmental
degradation. And we will continue to address the even greater global issue
of climate change. At Bosch, we always strive to win both economically
and ecologically. More than 40 percent of the Bosch Group’s R&D effort is
currently dedicated to products that conserve resources and protect the
environment. In China, we are continuing to localize the manufacturing

of clean, safe, and energy-saving automotive products and solutions,

such as our latest common-rail clean diesel systems, our gasoline direct
injection systems, our hybrid vehicle technology systems and our start/
stop systems. We are also continuing to localize the manufacturing of wind
energy components and resource-saving washing machines. The wide
range of innovative and beneficial solutions provided by Bosch Automotive
Technology, Industrial Technology, and Consumer Goods and Building
Technology will continue to be guided by our ambition to improve the

quality of life and thus to remain true to our slogan “Invented for life”.

Last but not least, we take pride in pointing out that Bosch in China looks
back on along and meaningful heritage. Next year, in 2009, we shall be
celebrating 100 years of Bosch in China. This will give us opportunity to
honor the legacy of our company’s founder Robert Bosch, and to reiterate
our commitment not only to sustained business success, but also to our
social responsibility wherever we do business. In China, we will continue
to be involved in the country’s economic development and to contribute to

the building of a harmonious society.

With best regards,

U,

Dr. Rudolf Colm
Member of the Board of Management
Robert Bosch GmbH

Mr. Peter Pang
President
Bosch (China) Investment Ltd.
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Bosch Haus Heidehof, the new
management and conference center
situated on the grounds of the

former residence of Robert Bosch in

Stuttgart. This combination of the old

and the new is a striking embodiment
of the link between tradition and
modernity which is characteristic of

our company.
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The Bosch Group is a leading global supplier of technology and services.
In the areas of automotive and industrial technology, consumer goods,
and building technology, some 271,000 associates generated sales of
46.3 billion euros in fiscal 2007. The Bosch Group comprises Robert
Bosch GmbH and its more than 300 subsidiaries and regional companies
in roughly 50 countries. This worldwide development, manufacturing,
and sales network is the foundation for further growth. Each year, Bosch
spends more than 3 billion euros for research and development, and
applies for over 3,000 patents worldwide. The company was set up

in Stuttgart in 1886 by Robert Bosch (1861 - 1942) as “Workshop for

Precision Mechanics and Electrical Engineering.”

Bosch products offer the customer the highest technological standards,
particularly with respect to their innovative and functional design, their
exemplary quality, and their eco-friendly production. Bosch delivers such
benefits virtually on its own, spending on average a strong 7 % of its sales
in research and development each year, and employing worldwide nearly
30,000 associates in this field. With an average of 14 patents applied for
every working day, Bosch is one of the world’s most innovative companies.
With all its products and services, Bosch has set itself the aim of enhancing

the quality of life by providing beneficial solutions.

Innovation and market leadership

Bosch is the world market leader in automotive technology, and in this

segment has produced a long series of pioneering technical achievements

which make driving safer, cleaner, more economical, and more comfortable.

Examples of such achievements include electronic engine management

systems, state-of-the-art high-pressure diesel systems such as common rail,

the ABS antilock braking system, the ESP® electronic stability program, and
navigation and driver assistance systems. With its Automotive Technology

business sector, Bosch currently generates 61 % of total group sales.

In other sectors, too, Bosch has repeatedly stood out by virtue of its
innovations. In the fields of power tools and heating systems, Bosch is the
European market leader; it is also a leading manufacturer of household
appliances and security systems. Products from the Consumer Goods and
Building Technology business sector, which are manufactured for business,
the professional trades, and private end-consumers, currently account for
26 % of group sales. In the Industrial Technology business sector, which
accounts for 13 % of group sales, Bosch caters to a wide range of customer

demands with drive and control systems and packaging machinery.
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International presence

As early as 1898, Robert Bosch opened his first sales office outside Germany
in the UK. This was followed by offices in France, a year later, and the U.S.,

in 1906. The first production facility outside Germany went into operation in
Paris in 1905, followed shortly afterwards, in 1912, by a production facility
in Springfield, MA (USA). Last year, 75% of sales were generated outside
Germany. The distribution of these sales, which still leans heavily toward
Europe outside Germany, will shift more toward the Americas and Asia in the

years to come.

Bosch is active on every continent, has strong market positions in all its
sectors worldwide, and operates nearly 300 manufacturing sites, over three-
quarters of which are located outside Germany. At the beginning of 2008,

some 160,000 of its 271,000 associates were employed outside Germany.

Ownership structure

Ninety-two percent of the share capital of Robert Bosch GmbH is held by
Robert Bosch Stiftung GmbH, a charitable foundation. The majority of voting
rights are held by Robert Bosch Industrietreuhand KG, an industrial trust.
The entrepreneurial ownership functions are carried out by the trust. The

remaining shares are held by the Bosch family and by Robert Bosch GmbH.

This special ownership structure of Robert Bosch GmbH guarantees the
entrepreneurial freedom of the Bosch Group, making it possible for the
company to plan over the long term and to undertake significant up-front

investments in the safeguarding of its future.

Social responsibility

In the course of his life, Robert Bosch not only determined the corporate
constitution that emerged after his death, but also described the principles
that guided him in his business dealings. One especially well-known example

is his prophetic statement from 1919: “| would rather lose money than trust.”

Since the dividend of Robert Bosch GmbH is distributed to its owners
according to the strength of their holdings, nearly all of it serves to support
charitable projects. The Robert Bosch Stiftung pursues exclusively
charitable aims, carrying on the social commitment and endeavors of

the founder, Robert Bosch, in contemporary form. Since it was set up in
1964, its programs and institutions have made 840 million euros available
to support appropriate projects. It promotes forward-looking work in the

sciences, healthcare, international relations, education, society, and culture.

Additional information can be accessed at www.bosch.com.
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Prof. Dr. Hermann Scholl, Chairman of the Supervisory Council

of Robert Bosch GmbH and Mr. Franz Fehrenbach, Chairman of

the Board of Management of Robert Bosch GmbH visited Bosch
Automotive Products (Suzhou) Co., Ltd. in 2007.
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Bosch founded its first trading office in China as early as 1909. In 1926,
the first car service workshop opened in Shanghai. Today, all Bosch
business sectors are present in China: Automotive Technology, Industrial
Technology, and Consumer Goods and Building Technology. The company
operates 37 legal entities in China and has a holding company in Shanghai.
Consolidated sales in China reached 1.8 billion euros in 2007. By the end
of 2007, Bosch had invested over one billion euros in China, and between
2008 and 2010 it will invest a further 850 million euros. Some 17,000
Bosch associates are committed to bringing to Chinese customers the
latest technology as well as the most reliable services to help improve their

quality of life.

Ever since Bosch established a presence in China nearly a century ago, it

has offered high-quality products and services to its Chinese customers.

Today, China is showing strong momentum for growth in all areas -
road safety, energy efficiency, environmental protection, and talent
development. Bosch is proud of its substantial contribution in all these
areas. Bosch and its business operations have become an increasingly

integral part of the Chinese economy. Through localizing its most

advanced solutions and manufacturing technology, Bosch is making

concrete efforts towards its long-term commitment to China. By the end
of 2007, Bosch had established four engineering centers and one winter
test track in China, equipped with the most advanced facilities and highly

competent development teams.

In China, Bosch is dedicated to localized development and manufacturing
of the beneficial and innovative technologies and solutions that help
improve Chinese people’s lives. Our localized clean diesel common-

rail injection systems, gasoline direct injection, and start/stop systems
help address the challenge of increasing energy demand and improve
environmental protection. In the automotive safety area, in China,

we localized the ESP® electronic stability program which is globally
recognized as one of the most effective ways to prevent accidents.

With its eye on sustainable development in China, Bosch also nurtures
and cultivates local talent and shares its experience and know-how in
advanced technology. In all its endeavors, Bosch consistently contributes
to the growth of the Chinese economy, and to a society that is more energy

efficient and environmentally friendly, as well as safer.
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In 2007, nearly 165,709 associates worked in the company’s Automotive
Technology divisions worldwide, generating sales of 28.4 billion euros, or
61 % of total group sales. In China, with 7,330 associates, the Automotive
Technology business sector generated sales of more than one billion euros
in 2007.

Bosch plays a role in supporting the 11th five-year plan, focusing on further
growth in environmentally friendly automotive technology application and

on a wide range of powertrains in China.

In diesel technology, Bosch has developed modern common-rail systems
and exhaust-gas treatment systems that meet the current China lll as well
as more stringent regulations in the future. A diesel engine equipped with
advanced Bosch technology offers up to 33 % lower fuel consumption and
up to 25% less CO2 emissions than comparable port-injection gasoline
engines. Moreover, Bosch is working closely with its joint-venture partner
Weifu to localize the development, application, and manufacture of

common-rail systems.

In gasoline technology, Bosch gasoline direct injection allows engines to
deliver more power with reduced consumption and lower emissions — up
to 15 percent as compared to manifold injection. The Bosch joint venture
United Automotive Electronic Systems has introduced advanced gasoline
direct injection technology, and is gradually building up local production

capacity.
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Bosch start/stop systems stop the engine, gasoline or diesel alike, when the
vehicle stops at a traffic light or in a traffic jam. It can effectively reduce fuel
consumption and COz emissions by as much as 8 percent, particularly in
urban traffic. These efficient systems have already been successfully tested

and marketed in Europe and will be available for Chinese customers in 2008.

In the area of automotive safety, Bosch has continued to dedicate its
resources to further localization of related products and to vehicle safety
education since it successfully localized the manufacture of ESP® in 2005.
Bosch broke ground for its largest winter test facility in Yakeshi, Inner
Mongolia in July 2007. The facility comprises an ice test track, a ground test
track, a workshop, and offices that satisfy global technical standards. In
April 2008, Bosch celebrated the production of its 1.5 millionth ABS antilock

braking system at its Chinese Chassis Systems Control plant in Suzhou.

Given the current boom in the automotive industry, Bosch is actively
expanding its presence in China. In 2007, Bosch acquired a more than 75
percent stake in the Pacifica Group, an Australian brake manufacturer.
Consequently, Pacifica Automotive Technology (Dalian) Co., Ltd. has been
integrated into Bosch Brake Systems China. In February 2008, Bosch began
construction of a modern logistics center in Changsha, the capital city of
Hunan province in central China. In March 2008, Bosch acquired the Chinese
diagnostics equipment specialist Weicon to further strengthen its diagnostic
service. Now, a network of over 650 Bosch Service Stations throughout
China offer Chinese customers and drivers the full range of high-quality auto

parts and diagnostic service.
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The Industrial Technology business sector traces its origins back
primarily to the construction of production machinery, in which Bosch
first became involved in 1902, initially for its own production facilities.
With 38,086 associates, Bosch Industrial Technology achieved sales of
a strong six billion euros in 2007. In China, 2,093 associates worked in

Industrial Technology and generated sales of 368 million euros in 2007.

Products that help protect the environment can also be found in the
Bosch Industrial Technology portfolio. Bosch Rexroth is active in the
development of new technologies for generating power from wind,

waves, etc.

As early as in the 1980’s, Bosch Rexroth undertook research and
development activities in wind power component technology for the
world’s wind power industry. Today the company has a wide range of
component technology for wind turbines, including gear units of varying
sizes, as well as compact pitch drives and yaw drives that allow the rotor
blades to adjust according to the force and the direction of the wind.
With over 20 years of worldwide experience in wind power component
technology, Bosch Rexroth has always supported the Chinese wind

power industry. In 2007, Bosch Rexroth signed agreements with several

local customers to provide entire sets of hydraulic power units for 1.25

MW and 2.0 MW wind turbines, as well as long-term maintenance
contracts for wind farms currently under construction in Laizhou,
Shandong, and Baiyun, Inner Mongolia. Also in the second half of 2007,
Bosch Rexroth China began expanding its production base in Beijing in
order to accelerate the localized manufacturing of its gear units for wind

turbines.

In addition to its contributions to wind power, Bosch Rexroth has also
continuously introduced advanced drive and control technologies and
solutions to China since 1978, and participated in a series of major
construction projects in China including the China National Grand
Theatre, the Long River Tunnel in Wuhan, and the Shanghai World

Financial Center.

Packaging Technology is another division of Bosch Industrial Technology.
In 20086, it constructed a new plant at its Hangzhou site. In 2007, the
Hangzhou plant launched several new series of packaging machinery

for pharmaceuticals, foodstuff, and confectionery. Bosch Packaging
Technology (Hangzhou) Co., Ltd. is now the Bosch Packaging Technology

division’s largest production base in Asia.
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Consumer Goods and Building Technology in China
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The Bosch Consumer Goods and Building Technology business sector
focuses on power tools, thermotechnology, and security systems. It
alsoincludes the household appliances of the BSH Bosch und Siemens
Hausgerate GmbH joint venture (BSH). With 58,984 associates, this
business sector generated sales of 11.7 billion euros in 2007. In China,
7,490 associates worked in the Consumer Goods and Building Technology

business sector and generated sales of 381 million euros in 2007.

As one of the largest global manufacturers of power tools, Bosch has
enhanced its position in portable power tools by launching innovative
products such as cordless drill/drivers that use lithium-ion technology.
In January 2008, Bosch Power Tools celebrated its 80th anniversary.
Bosch Power Tools enjoys an excellent reputation worldwide and is
further increasing its brand awareness in China. In March 2007, Bosch
Power Tools opened its largest training center in Asia Pacific at its China
headquarters in Hangzhou. In January 2008, Bosch acquired measuring-

tool specialist RoboToolz, headquartered in Hong Kong.

Bosch Thermotechnology has produced solar collectors since 1978. Over
the past 30 years, it has produced more than 500,000 sets of collectors,
resulting in reductions of CO2 emissions amounting to some 190,000 tons
and electricity savings of some 490 MWh each year. In China, the Bosch
Thermotechnology business has been extended to 16 provinces to provide
excellent service and support to the booming Chinese heating market.

By the end of 2007, 10 Bosch Thermotechnology showrooms had opened
in cities such as Shanghai, Hangzhou, and Wuxi. In June 2007, the Bosch
Thermotechnology training center opened in Beijing. This facility offers

professional training to hundreds of associates each year.
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Bosch Security Systems is an innovative, global, one-stop shop for

high-quality security and communications products and systems. In 2007,
Bosch Security Systems provided the world-leading Praesideo digital
public address and emergency evacuation systems for the Shanghai World
Financial Center and the renovation of Shanghai Stadium. In January 2008,
Bosch invested 58 million U.S. dollars in a new electronics manufacturing
facility in Zhuhai - the largest such facility for the Bosch Security Systems
division. More than 50 associates are employed in the new facility, working

in the area of research and development.

BSH entered the Chinese market in November 2004. True to its German
heritage, Bosch presents local consumers with products featuring power
and speed combined with superior quality and elegant design. In less
than three years Bosch has established a sales network covering 30
regions across the country and is one of the fastest growing brands in the
household appliances market. Bosch also brought in its full line of kitchen
appliances to the market in 2007 and became one of the few suppliers in

China who can offer integrated kitchen solutions.

Moreover, BSH distinguishes itself from its competitors when it comes to
environmentally friendly technology. Bosch contributes to the efficient use
of resources and to climate protection by setting standards for the industry
worldwide with energy-efficient and innovative product and production
solutions. Apart from its own production processes, Bosch also requires
its contractual supplier partners to operate in accordance with similar
environmental guidelines. For example, because its locally produced
products have been expected to meet the EU RoHS regulations since 2005,
Bosch now requires all its suppliers to provide spare parts that are in line

with EU RoHS regulations.
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The Bosch environmental protection badge symbolizes fresh water, clean air and a

natural environment. The Q stands for Bosch's commitment to the environment.
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Throughout the history of Bosch, which now stretches back for over 120

years, it has always been important for us to maintain a balance between
business success and social and ecological concerns. This challenge of
responsible corporate governance is one that we shall also rise to in the

future.

In China, Bosch made substantial efforts in 2007 in the areas of
road safety and environmental protection, as well as in community,

educational, and talent development.

As the leading global supplier of automotive technology, Bosch was
awarded the “FIA World Prize for Road Safety, the Environment and
Mobility” for its great contribution to worldwide road safety. In China,
Bosch constantly contributes to road and driving safety through
continuous investment and local partnerships. By 2007, Bosch had
invested over 170 million euros in automotive safety technologies in
China.

With the increased concern as regards road safety, Bosch is devoted to
helping promote public awareness in this area. On April 22, 2007, Bosch
and the China Association of Automobile Manufacturers (CAAM) jointly
hosted an Auto Safety Symposium in Shanghai. On June 28, 2007,
Bosch also supported “Developing Safe Mobility in China” - an
international road safety forum hosted by the China Development

Research Foundation in Beijing.

Since 1973, environmental protection has been part of Bosch Group
policy. We base our future growth on the creation of technology that is
innovative, beneficial, and at the same time environmentally friendly.
Many Bosch appliances, systems, and components contribute directly
to protecting the environment and conserving resources by reducing the
demand for energy, using renewable energies, avoiding energy waste,

allowing the use of alternative fuels, and reducing emissions.

All major manufacturing sites in China have implemented the
Environmental Management System based on the ISO 14001 and Bosch
internal standard. In January 2007, the Bosch Automotive Diesel Systems
plant in Wuxi was awarded the “Safety Operation Advanced Unit” prize
by the Wuxi New District Government. Bosch Rexroth (Changzhou)

Co., Ltd. was awarded the “Green Company 2006” prize by the Wujin

Environmental Protection Committee in February 2007.

In the area of education and associate development, Bosch has launched
its nationwide campus recruitment and special education programs

in China. Bosch has also established a close cooperation with many
prestigious universities to give young people in China world-class
expertise, helping them to realize their dreams. Bosch (China) Investment
Ltd. donated 2,620,000 CNY to Tongji University in 2007.

Bosch always seeks a harmonious way to improve the quality of life.
In 2008 we firmly believe that we can contribute toward a greener and

cleaner environment through our commitment and continuous efforts.



18 | BiHtPES AT HRERFX How to Contact Us

BEPEP AN HEEKRTR

How to Contact Us

2 5]4%% / Company Name H#i% / Telephone {&H / Fax I 4%% / Location

P ASS i
it (R E)/EFRAT / Bosch (China) Investment Ltd. +86(21) 28981111 +86 (21) 6888 1111 Shanghai, Beijing, Suzhou, Changchun,
Wuhan, Chongging, Wuhu, Changzhou
i, desm, M, AR,
HH#E2 5 (Ei8)AR2AT / Bosch Trading (Shanghai) Co., Ltd +86 (21) 2898 1111 +86 (21) 6888 0022 Az, RX, B
- v ) Shanghai, Beijing, Guangzhou, Chengdu,
Xi'an, Wuhan, Yangzhou
R ELESH R K RP AR T / Bosch Automotive Diesel Systems Co., Ltd. +86 (510) 85333888  +86 (510) 85338000  F4/ Wuxi
TR ZE &R (F59N) BBRA T / Bosch Automotive Products (Suzhou) Co., Ltd. +86 (512) 67676999  +86 (512) 6256 1818 #ifl / Suzhou
FEHBAR PO (FHI)BRA T / Bosch Engineering Centre (Suzhou) Co., Ltd. +86 (512) 67676999  +86 (512) 62836728  #ifl / Suzhou
BE&RERTHRLT / United Automotive Electronic Systems Co., Ltd. +86 (21) 6168 8888 +86 (21) 5899 4093 L&, ?E%’ E.#j X .
Shanghai, Wuxi, Xi'an, Chongging
BIRAEE A IEEFR2AE / Nanjing Huade Spark Plug Co., Ltd. +86 (25) 8539 2698 +86 (25) 8530 3344 R / Nanjing
TR ZE &R (i) BFR A F] / Bosch Automotive Products (Changsha) Co., Ltd. +86 (731) 292 9529 +86 (731) 292 9019 K34 / Changsha
FILFREREW (BR)EMRAT / ZF Steering Jincheng (Nanjing) Co., Ltd. +86 (25) 8580 3366 +86 (25) 8580 3485 5/ Nanjing
LiERRZFERHAFRAT / ZF Shanghai Steering Co., Ltd. +86 (21) 5916 3888 +86 (21) 5916 3518 ¥ / Shanghai
REREFAFEEIOLER)BRAF R :
ZF Commercial Vehnicle Steering (Shandong) Co., Ltd. olbe Rl +56 (531) 81628999 A [ Jinan
ZREERA(KE)FRAT / Pacifica Automotive Technology (Dalian) Co., Ltd. +86(411) 87338311  +86(411) 87338410  ki% / Dalian
T (FEAE DUR) IR E MR AR Al :
Bosch (Hulunbeier) Automotive Test and Technology Center Co., Ltd. SR (D) 7eED iTe +86(470) 7355112 EILIE |/ e et
SR ER AR (Lig)BRAF / Etas Automotive Technology (Shanghai) Co., Ltd. +86 (21) 5037 2220 +86 (21) 5037 2221 3§ / Shanghai
e AR #IN)HRAH / Bosch Packaging Technology (Hangzhou) Co., Ltd. +86 (571) 87265000  +86 (571) 87265001  #uM / Hangzhou
i+ R R)REBRAE / Bosch Rexroth (Beijing) Hydraulic Co., Ltd. +86 (10) 6782 7000 +86 (10) 6782 7020 4E3 / Beijing
E#, b8, LR, KE, M, A
EFigE it 1+ R(FE)BRZAF / Bosch Rexroth (China) Ltd. +852 22625110 +852 2786 0733 Hong Kong, Shanghai, Beijing, Dalian,
Guangzhou, Chengdu
it h R (FEH)BBRATE / Bosch Rexroth (Changzhou) Co., Ltd. +86 (519) 88175000  +86 (519) 88175088  ##fl / Changzhou
LEEH AT RRERBHUBRAR N )
Shanghai Bosch Rexroth Hydraulics & Automation Ltd. 8 () S EERE +86 (21) 3866 6222 78 / Shanghai
it h R GRY) B F B SRS B R AR = 5 ,
Bosch Rexroth Electric Drives and Controls (Shenzhen) Co., Ltd. #1218 (7f=6) B0 B0 +86/(755) 8609 5032 4. P22/ Shenzhen. Xi'an
T4 it AR R (F#) / Robert Bosch Co., Ltd. (Hong Kong) +852 2102 0200 +852 2805 5159 &# [ Hong Kong
TA4F- it G R B _ EER R / Robert Bosch GmbH Shanghai Rep. Office +86(21) 2898 1111 +86 (21) 68882111 3§ / Shanghai
dEx, b, BER, R, A, TE
A A (L R)BRAF / Bosch Thermotechnology (Beijing) Co., Ltd. +86 (10) 6782 7611 +86 (10) 6782 7616 Beijing, Shanghai, Xi'an, Shenzhen,
Chengdu, Henan
i EREERARABRAF / RBS Thermotechnology Co., Ltd. +86 (21) 6917 2861 +86 (21) 6917 2862 3% / Shanghai
R TE(hE)FRLAH / Bosch Power Tools (China) Co., Ltd. +86(571) 87774321  +86(571) 87774291 4 / Hangzhou
BREIERZHTRBR2F / Nanjing Bovon Power Tools Co., Ltd. +86 (25) 5278 6540 +86 (25) 5278 6541 R / Nanjing
RENEPLUEARLAF / RoboToolz Dongguan Ltd. +86 (769) 86907088  +86 (769) 86907011  ZZ=, &/ Dongguan, HongKong
&, R, bE, e, mEs
2R ER/AE / Bosch Security Systems Ltd. +852 2635 2815 +852 2648 7986 Hong Kong, Shenzhen, Shanghai,
Beijing, Chengdu
i, dtm, BiE, R/II, ARER
it (BkiE) RIRRKBRA T / Bosch (Zhuhai) Security Systems Co., Ltd. +86 (756) 763 3888 +86 (756) 763 3333 Zhuhai, Beijing, Shanghai,
Shenzhen, Chengdu
YR IS0 (FH) PR / Telex EVI Audio (Hong Kong) Ltd. +852 2635 2815 +852 2648 7986 & | Hong Kong
k4L Z= 00 (F#8)FRAF / EVI Audio (Hong Kong) Ltd. +852 2635 2815 +852 2648 7986 &# [ Hong Kong
FRETRFI B TFREEHR A / Dongguan Telex Shinwa Technology Limited +86 (769) 85090912  +86 (769) 85090915 %3 / Dongguan
FRENHRYE L E IR (i) BRAE / Telex EVI Audio (Shanghai) Co.,Ltd. +86 (21) 6317 2155 +86 (21) 6317 3025 3% / Shanghai
HPEKABEEATE / BSH Home Appliances Co., Ltd. +86 (550) 305 2731 +86 (550) 305 4873 #M / Chuzhou
HABKAREARAT / BSW Household Appliances Co., Ltd. +86 (510) 8521 8888  +86 (510) 85215169  F$5/ Wuxi
1EPAR R EHRA A / Jiangsu BS Home Appliances Sales Co., Ltd. +86 (25) 84701918 +86 (25) 8470 9468 R/ Nanjing
LK FBEEERA T (FE) / BSH Home Appliances Ltd. (Hong Kong) +852 2565 6161 +852 2565 6252 &# [ Hong Kong
LB EGIIH)EMRAE / BSH Appiances (Jiangsu) Co., Ltd. +86 (25) 84701918 +86 (25) 84701770 #5/ Nanjing
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The five red letters and the armature - for decades, they have given the

outward appearance of Bosch its distinctive flair. In 2004, we revised

our corporate design. Our objective is a unified brand appearance which

can be recognized across the globe, but one which also leaves room for

communication which is tailored to individual target groups. This is a

crucial factor in global competition. In the eyes of its customers, Bosch

stands for quality, reliability, integrity, and durability. The upgrading of

our outward appearance allows qualities such as modernity, dynamism,

and innovation to take their place on center stage. The signal of this

new appearance is the armature in silver and the Bosch logotype, now

combined as a graphic unit.
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B3, +86 (21) 2898 1111

f£HE: +86 (21) 6888 2111

EfE: corporate-marketing@cn.bosch.com

Bosch (China) Investment Ltd.

Address: 12/F Bank of China Tower, 200 Yincheng Road Central
Shanghai 200120, P.R.China

Tel: +86 (21) 2898 1111

Fax: +86 (21) 6888 2111

E-mail: corporate-marketing@cn.bosch.com

www.bosch.com.cn
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